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SUN 7 JANUARY

12:00 p.m.	 NETWORKING

12:30 p.m.	 WELCOMING REMARKS, INTRODUCTIONS, AND DEDICATION 

12:40 p.m.	 HARVEY, IRMA, AND MARIA: REFLECTIONS OF THE 2017 HURRICANE SEASON: 
Personal reflections on the 2017 hurricane season in the context of social media, (in)
consistency, and challenges/successes experienced during Harvey, Irma, and Maria. 

1:00 p.m.	 LIGHTNING TALKS: (IN)CONSISTENCY, SOCIAL MEDIA, AND THE  2017 HURRICANE 
SEASON: A series of 3-minute, high-energy talks where panelists will present (1) their 
biggest challenge/success from the 2017 hurricane season or (2) their most thought-
provoking finding from their research on social media and/or (in)consistency. These 
presentations are not meant to reflect full research presentations, but rather to spark ideas 
and inspire the workshop attendees to brainstorm during their breakout group discussions 
later in the workshop.  

1:15 p.m.	 DISCUSSION AND Q&A

1:25 p.m.	 LIGHTNING TALKS: ROUND TWO

1:40 p.m.	 DISCUSSION AND Q&A

1:50 p.m.	B REAK INTO SMALL GROUPS: Workshop attendees will break into small groups, based on 
their overall interest, to further discuss specific challenges, research questions, and best 
practices that accompany social media use and/or consistency. Breakout group discussion 
topics could include: graphics and their similarities/differences; how lack of chronology on 
social media may give the appearance of (in)consistent messaging; how sharing deterministic 
vs. ensemble model information may promote (in)consistent messages about uncertainty; what 
is “(in)consistency” and how should we think about it as a community?

2:45 p.m.	 COMING TO A CONSENSUS: SHARING BEST PRACTICES AND RESEARCH 
PRIORITIES: The groups will rejoin each other in a plenary discussion to report out 
their breakout group discussion. The reports should include the identified (in)consistency 
challenge and potential ways to address it including best practices, research priorities, or 
needs as identified by the group. This will also include a brainstorm session with the audience 
to determine research and policy priorities as well as next steps for addressing message 
consistency in our community. 

3:30 p.m.	 CLOSING REMARKS

3:45 p.m.	 WORKSHOP CONCLUSION
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